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M A R K E T I N G  B R I E F
CLIENT:

clienthere
PREPARED BY:
namehere

DATE:

datehere
The more information we get, the better the idea you get.
Thank you for taking the time to fill out the Marketing Brief.  It will provide essential information that will allow us to develop a strategically targeted idea to drive your business.  We look forward to building an effective marketing partnership through the power of ESPN.
CURRENT SITUATION:  Overall summary statement about current situation for brand (e.g., past successes/failures, competitive info)
Starthere

MARKETING OBJECTIVES:  What is your brand trying to achieve (e.g., generate trial, launch a new product or line extension)
Starthere

PARTICIPATING BRANDS:  Will multiple brands to be featured?  If so, which is the lead brand?  Provide positioning statement and taglines
Starthere

TARGET AUDIENCE:  Provide as much information as possible to bring the target audience to life (Demographics, Personality/Psychographics)
Starthere

MEDIA:  Should we pursue a fully integrated marketing program or focus on specific media vehicles?  

Indicate which vehicles to consider:  Television, Magazine, Internet, Radio, New Technology Platform (specify), Fully Integrated Platform
Starthere

PLATFORM ELEMENTS:  List any sports, events, league sponsorships, talent relationships that should be given special consideration
Starthere

EXECUTIONAL CONSIDERATIONS:  Provide tonality (e.g., fun, optimistic, authoritative) or other special considerations
Starthere

SUCCESS METRICS:  Provide standards by which the program will be evaluated (e.g., awareness increase, sales increase, hand-raiser count)
Starthere

TIMING:  When should the program be in market?
Starthere

OFF CHANNEL OPPORTUNITIES:  Can the brand promote their ESPN partnership? (e.g., Retail POS, print, website)
Starthere

BACK OF THE BUSINESS CARD BRIEF:  Summarize in one sentence exactly what this partnership should do (e.g., “Leverage our official sponsorship of the NFL to drive traffic to our stores.”)
Starthere


